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Friday, May 3, 2024

City BUILDer / Event Sponsor _________________________________________________________________$50,000

 
Community BUILDer __________________________________________________________________________$35,000

 
Neighborhood  BUILDer _______________________________________________________________________$25,000

YOUR SUPPORT MEANS THE WORLD TO BUILD YOUTH!

B U I L D  T H E  F U T U R E  G A L A

Three  tab les  fo r  10  w i th  Fron t -and-Center  Loca t ion  OR,  donate  any  o r  a l l  tab les  fo r  BUILD’s  young peop le

Logo P lacement :  Fea tured  as  Present ing  Sponsor  on  BUILD’s  webs i te  homepage,  Ga la  webs i te  page,  Ga la  v ideo  
and s t reaming  con ten t ,  inv i ta t ion  ( i f  rece ived  by  February  23rd) ,  and  event  s ignage.

Program Ad Space (bo th  d ig i ta l  and  hard  copy) :  R igh t -o f - f i r s t  re fusa l  fo r  p remium p lacement :  Outs ide  back  cover,  
ins ide  back  cover,  ins ide  f ron t  cover,  o r  doub le -page ad  spread.  

Event  webs i te  and  program,  BUILD’s  FY24 annua l  repor t ,  soc ia l  med ia ,  and  BUILD’s  e -news le t te r.

Med ia :  Ded ica ted  soc ia l  med ia  s to ry,  co l labora t ing  w i th  your  marke t ing  o r  communica t ions  teams to  c rea te :  
Cus tom s to r ies  to  share  w i th  your  own cons t i tuen ts ,  fea tu red  s to ry  on l ine ,  co-c rea ted  v ideos  &  OR soc ia l  med ia  
campa igns ,  soc ia l  med ia  ment ions ,  shar ing  l inks  and  promot iona l  v ideos  on  BUILD p la t fo rms.

Two tab les  fo r  10  w i th  Fron t -and-Center  Loca t ion  OR,  donate  any  o r  a l l  tab les  fo r  BUILD’s  young peop le

Logo P lacement :  Fea tured  p rominent ly  on  BUILD webs i te  homepage,  Ga la  webs i te  page,  Ga la  v ideo  and s t reaming  
con ten t ,  inv i ta t ion  ( I f  rece ived  by  February  23rd) ,  and  event  s ignage.

Program Ad Space (bo th  d ig i ta l  and  hard  copy) :  R igh t -o f - f i r s t  re fusa l  fo r  p remium p lacement  ( i f  ava i lab le ) :  Outs ide  
back  cover,  ins ide  back  cover,  ins ide  f ron t  cover,  o r  a  s ing le -page ad  spread.

Event  webs i te  and  program,  BUILD’s  FY24 annua l  repor t ,  soc ia l  med ia ,  and  BUILD’s  e -news le t te r.

Med ia :  Ded ica ted  soc ia l  med ia  s to ry,  co l labora t ing  w i th  your  marke t ing  o r  communica t ions  teams to  c rea te :  
Cus tom s to r ies  to  share  w i th  your  own cons t i tuen ts ,  fea tu red  s to ry  on l ine ,  co-c rea ted  v ideos  &  OR soc ia l  med ia  
campa igns ,  soc ia l  med ia  ment ions ,  shar ing  l inks  and  promot iona l  v ideos  on  BUILD p la t fo rms.

Two tab les  fo r  10  w i th  p remier  loca t ion  OR,  donate  any  o r  a l l  tab les  fo r  BUILD’s  young peop le

Logo P lacement :  Fea tured  on  BUILD webs i te  homepage,  Ga la  webs i te  page,  Ga la  v ideo  and s t reaming  con ten t ,  
inv i ta t ion  ( I f  rece ived  by  February  23rd) ,  and  event  s ignage.

Program Ad Space (bo th  d ig i ta l  and  hard  copy) :  S ing le -page ad  spread.  

Event  webs i te  and  program,  BUILD’s  FY23 annua l  repor t ,  soc ia l  med ia  and  BUILD’s  e -news le t te r.

Med ia :  Ded ica ted  soc ia l  med ia  s to ry,  ded ica ted  soc ia l  med ia  ment ions ,  shar ing  l inks  and  promot iona l  v ideos  on  
BUILD p la t fo rms.

S P O N S O R S H I P  &  S U P P O R T
I N D I V I D U A L  &  C O R P O R A T E  O P P O R T U N I T I E S



Name (as  i t  w i l l  be  l i s ted)______________________________  Company/Af f i l i t i on________________________________________
Address_______________________________________________________________________________________________________
Ci ty_______________________________________________________________Sta te______________Zip______________________
Phone (Work /Home)_______________________________________     (Mob i le )___________________________________________
Emai l_________________________________________________________________________________________________________

       I  wish my g ift to  be anonymous         My company wi l l  match my contr ibution  

       P lease charge the  amount  of  $  ____________________________         Visa         MasterCard        Amex       D iscover

  Card #______________________________________________  Exp.  Date_______________ /_______________CVC____________
 
       Enclosed is  a  check payable  to  BUILD,  Inc .  for  $___________________________________________________________

PAYMENT INFORMATION:

YOUR CONTACT INFORMATION:

For  more information,  p lease contact  Stephanie  Arévalo  at  872-813-2579 or
stephaniearevalo@bui ldchicago.org

School  Builder __________________________________________________________________________________$15,000

 
Block Builder _____________________________________________________________________________________$10,000

 Youth Builder ______________________________________________________________________________________$5,000

Individual Ticket  _ _______________  $500

Tab le  fo r  10  w i th  p remier  loca t ion  OR,  donate  tab le  fo r  BUILD’s  young peop le

Logo P lacement :  BUILD webs i te  homepage,  Ga la  webs i te  page,  Ga la  v ideo  and s t reaming  con ten t ,  inv i ta t ion  ( I f  
rece ived  by  February  23rd) ,  and  event  s ignage.

Program Ad Space (bo th  d ig i ta l  and  hard  copy) :  S ing le -page ad  spread

Event  webs i te  and  program,  BUILD’s  FY24 annua l  repor t ,  soc ia l  med ia  and  BUILD’s  e -news le t te r.

Med ia :  Ded ica ted  soc ia l  med ia  s to ry,  ded ica ted  soc ia l  med ia  ment ions ,  shar ing  l inks  and  promot iona l  v ideos  on  
BUILD p la t fo rms.

Tab le  fo r  10  in  p r io r i t y  loca t ion  OR,  donate  tab le  fo r  BUILD’s  young peop le

Logo P lacement :  BUILD webs i te  homepage,  Ga la  webs i te ,  Ga la  v ideo  and s t reaming  con ten t ,  inv i ta t ion  ( I f  rece ived  
by  February  23rd) ,  and  event  s ignage

Program Ad Space (Both  d ig i ta l  and  hard  copy) :  Ha l f -page ad  spread

Event  webs i te  and  program,  BUILD’s  FY24 annua l  repor t ,  soc ia l  med ia  and  BUILD’s  e -news le t te r.  

Med ia :  Soc ia l  med ia  g roup ment ions ,  shar ing  l inks  and  promot iona l  v ideos  on  BUILD p la t fo rms.

Tab le  fo r  10  OR,  donate  tab le  fo r  BUILD’s  young peop le

Logo P lacement :  BUILD webs i te  homepage,  Ga la  webs i te ,  Ga la  v ideo  and s t reaming  con ten t ,  inv i ta t ion  ( I f  
rece ived  by  February  23rd)  and  event  s ignage.

Program Ad Space (Both  d ig i ta l  and  hard  copy) :  Quar te r -page ad  spread

Event  webs i te  and  program,  BUILD’s  FY24 annua l  repor t ,  soc ia l  med ia  and  BUILD’s  e -news le t te r.

Med ia :  Soc ia l  med ia  g roup ment ions  

I/We cannot be a sponsor - but wish to make a contribution of $ __________________________

Mai l :  5100 W Har r i son  S t .  Ch icago,  IL 60644 At tn :  Ga la
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